
W i n t e r   2 0 0 6
I s s u e  8

A  p u b l i c a t i o n  o f  t h e
K e n t u c k y  C r a f t  M a r k e t i n g  P r o g r a m

a  d iv is ion  o f  the  K en tucky  Ar ts  Counc i l
a  s t a t e  a g e n c y  i n  t h e  C o m m e r c e  C a b i n e t

C o m m o n w e a l t h  o f  K e n t u c k y
2 1 0 0  C a p i ta l  P l a z a  To w e r

5 0 0  M e r o  S t r e e t
F r a n k f o r t ,  K Y   4 0 6 0 1
P h o n e :  5 0 2 / 5 6 4 - 8 0 7 6

To l l  F r e e :  888 /KY CRAFT
F a x :  5 0 2 / 5 6 4 - 2 8 3 9

E-ma i l :  kyc ra ft@ky.gov
w w w. k y c r a f t . k y. g o v

N
ew

s 
Ju

st
 F

or
Retailers

T h e  K e n t u c k y  C r a f t  M a r k e t i n g  P r o g r a m  ( K C M P ) ,  a  d i v i s i o n  o f  t h e
K e n t u c k y  A r t s  C o u n c i l ,  i s  p r e pa r i n g  f o r  o n e  o f  t h e  m o s t  i m p o r ta n t
s h o w s  i n  i t s  h i s t o r y.   M a r c h  1 - 4 ,  2 0 0 7  w i l l  m a r k  t h e  2 5 th  A n n i v e r s a r y
o f  K e n t u c k y  C r a f t e d :  T h e  M a r k e t  a n d  w i l l  a g a i n  b e  h e l d  i n  L o u i s v i l l e
a t  t h e  K e n t u c k y  F a i r  a n d  E x p o s i t i o n  C e n t e r,  S o u t h  W i n g  B .

A l t h o u g h  t h i s  e v e n t  s t a r t e d  o u t  a s  a  h a n d c r a f t e d  s h o w  o p e n e d  o n l y
t o  t h e  t r a d e  i n d u s t r y,  t h r o u g h  t h e  y e a r s ,  a d d i t i o n a l  e l e m e n ts  h a v e
b e e n  i n t e g r a t e d  t o  e n h a n c e  s a l e s  a n d  r a m p  u p  a w a r e n e s s  a n d
r e c o g n i t i o n  f o r  t h e  t a l e n t  a n d  e c o n o m i c  i m p a c t  t h a t  K e n t u c k y
a r t i s t s  l e n d  t o  t h e  C o m m o n w e a l t h .

Th i s  na t i ona l  awa rd -w inn ing  show fea tu res  ove r  300  exh ib i t o r s  o f
c o n t e m p o r a r y  a n d  t r a d i t i o n a l  c r a f t ,  t w o - d i m e n s i o n a l  v i s u a l  a r t ,
b o o k s ,  m u s i c a l  r e c o r d i n g s ,  a n d  “ K e n t u c k y  P r o u d ”  f o o d  p r o d u c t s .
K e n t u c k y  c u l t u r a l  e n t e r t a i n m e n t  a n d  c h i l d r e n ’ s  e d u c a t i o n a l  c r a f t
a c t i v i t i e s  ( a g e s  4 - 1 2 )  a r e  a l s o  i n c l u d e d .

A s  a  p r e m i e r  m a r k e t i n g  e v e n t  f o r  t h e  s t a t e ,  t h e  M a r k e t  i s  t h e
n a t i o n ’ s  f i r s t ,  a n d  r e m a i n s  o n e  o f  t h e  v e r y  f e w,  s ta t e - s p o n s o r e d
w h o l e s a l e  e v e n t s  o f  i t s  k i n d  i n  t h e  c o u n t r y.  K e n t u c k y ’s  c r a f t
i n d u s t r y  c o n t r i b u t e s  2 5 2  m i l l i o n  d o l l a r s  t o  t h e  s ta t e ’ s  e c o n o m y.   A n
a d d i t i o n a l  i m p a c t  o f  1 4 7  m i l l i o n  d o l l a r s  i s  r e a l i z e d  t h r o u g h  s a l e s
m a d e  o u ts i d e  o f  K e n t u c k y.

The  Ma rke t  i s  a  co l l abo ra t i ve  e f f o r t  among  seve ra l  s t a t e  agenc ies
a n d  c a b i n e t s ,  w h i c h  p r o m o t e  K e n t u c k y ’ s  r i c h  c u l t u r a l  h e r i t a g e  w h i l e
s u p p o r t i n g  t h e  s t a t e ’ s  e c o n o m y  a n d  g e n e r a t e s  2  t o  3  m i l l i o n  d o l l a r s
i n  d i r e c t  s a l e s .

K C M P D i r e c t o r,  F r a n  R e d m o n  s a y s ,  “ T h e  a n n i v e r s a r y  c e l e b r a t i o n
g i v e s  u s  a  t i m e  t o  r e f l e c t  o n  t h e  M a r k e t ’ s  m a n y  a c c o m p l i s h m e n t s
o v e r  i t s  2 5 - y e a r  h i s t o r y  a n d  t h o s e  t h a t  h a v e  b e e n  p a r t  o f  i t s
s u c c e s s .  I t  i s  a l s o  a  t i m e  t o  r e c o g n i z e  t h e  t r e m e n d o u s  a s s e t  i t  h a s
b e c o m e  f o r  o u r  s t a t e ,  o n e  t h a t  e n h a n c e s  K e n t u c k y ’ s  i m a g e  a n d  i s
s o m e t h i n g  t h a t  a n y  K e n t u c k i a n  c a n  b e  p r o u d  t o  c l a i m  a s  t h e i r
own. ” Story  cont inues on next  page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

25  Years  o f  Qua l i t y  and  Sty le
Kentucky  Cra fted :  The  Marke t



Cont inued f rom f ront  page. . . . . . .

B a s e d  o n  r e a d e r  n o m i n a t i o n s
f rom a  na t i ona l  on - l i ne  su rvey,
A m e r i c a n  St y l e  M a g a z i n e
r e c e n t l y  p l a c e d  K e n t u c k y
C r a f t e d :  T h e  M a r k e t  a s  t h e
n u m b e r  o n e  s p o t  o f  t h e  To p  2 5  A r t
F a i r s  a n d  F e s t i v a l s  i n  t h e
c o u n t r y.   L o o k  f o r  t h e  f e a t u r e  i n
t h e  F e b r u a r y  i s s u e  o f  A m e r i c a n
St y l e .  T h e  S o u t h e a s t  To u r i s m
S o c i e t y  h a s  n a m e d  K e n t u c k y
Cra f t ed :  The  Marke t  as  one  o f  t he
Top  Twen ty  Even ts  i n  The
S o u t h e a s t  f o r  t h e  t w e l f t h  t i m e .

I s  Your  Bus iness  Access ib le  to
Consumers  w i th  D isab i l i t i es?

I f  n o t ,  y o u  m i g h t  w a n t  t o  c o n s i d e r  m a k i n g  s o m e  c h a n g e s  t o
a t t r a c t  t h i s  l a r g e  g r o u p  o f  A m e r i c a n  s h o p p e r s .  T h e  f a c ts
s p e a k  f o r  t h e m s e l v e s :

•  O f  t h e  5 4  m i l l i o n  p e o p l e  l i m i t e d  i n  t h e i r  a c t i v i t i e s  d u e
t o  l o n g - t e r m  d i s a b i l i t y. . .

•  7 3 %  a r e  t h e  h e a d s  o f  h o u s e h o l d s

•  4 6 %  a r e  m a r r i e d

•  5 8 %  o w n  t h e i r  o w n  h o m e s

•  7 7 %  h a v e  n o  c h i l d r e n

•  4 8 %  a r e  p r i n c i p a l  s h o p p e r s

•  T h e  a g g r e g a t e  i n c o m e  o f  p e o p l e  w i t h  d i s a b i l i t i e s  t o p s
$ 1  t r i l l i o n .  T h i s  i n c l u d e s  $ 2 2 0  b i l l i o n  i n
d i s c r e t i o n a r y  i n c o m e .  *

•  O f  t h e  6 9 . 6  m i l l i o n  f a m i l i e s  i n  t h e  U n i t e d  Sta t e s ,  2 0 . 3
m i l l i o n  f a m i l i e s  h a v e  a t  l e a s t  o n e  m e m b e r  w i t h  a
d i s a b i l i t y.  *

•  F o u r  o u t  o f  1 0  p e o p l e  w i t h  d i s a b i l i t i e s  c o n d u c t
b u s i n e s s  a n d  p e r s o n a l  a c t i v i t i e s  o n - l i n e ,
spend ing  an  ave rage  o f  20  hou rs  pe r  week  l ogged  on
t o  t h e  i n t e r n e t .  T h a t ’ s  m o r e  t i m e  o n  a v e r a g e  t h a n
n o n - d i s a b l e d  w e b  s u r f e r s  s p e n d  i n - l i n e .

•  A m o n g  p e o p l e  w i t h  d i s a b i l i t i e s ,  4 8 %  s a y  t h a t  t h e
i n t e r n e t  h a s  s i g n i f i c a n t l y  i m p r o v e d  t h e  q u a l i t y  o f
t h e i r  l i v e s .  C o m p a r e  t h i s  t o  o n l y  2 7 %  o f  a d u l t s
w i t h o u t  d i s a b i l i t i e s .

•  A c c o r d i n g  t o  t h e  M a r c h  2 0 0 1  s u p p l e m e n t  t o  t h e  C u r r e n t
P o p u l a t i o n  S u r v e y,  t h e  m e a n  e a r n i n g s  i n  2 0 0 0  o f
y e a r - r o u n d ,  f u l l - t i m e  w o r k e r s  1 6  t o  6 4  w i t h  w o r k
d i s a b i l i t i e s  w a s  $ 3 3 , 1 0 9 .  ( S o u r c e :  N a t i o n a l
O r g a n i z a t i o n  o n  D i s a b i l i t y  -  w w w. n o d . o r g )

•  T h e  e m p l o y m e n t  p i c t u r e  f o r  1 8 - 2 9  y e a r  o l d s  i s  t h e
m o s t  p r o m i s i n g .  A m o n g  t h i s  c o h o r t ,  5 7 %  o f  t h o s e
w i t h  d i s a b i l i t i e s  w h o  a r e  a b l e  t o  w o r k  a r e  e m p l o y e d ,
c o m p a r e d  t o  7 2 %  o f  t h e i r  n o n - d i s a b l e d  c o u n t e r p a r t s .
( S o u r c e :  N a t i o n a l  O r g a n i z a t i o n  o n  D i s a b i l i t y  -
www.nod .o rg ) .

•  C o m p a n i e s  m a r k e t i n g  t o  p e o p l e  w i t h  d i s a b i l i t i e s  c a n
r e a c h  a s  m a n y  a s  f o u r  i n  e v e r y  1 0  c o n s u m e r s .

*Un less  o the rw ise  ind i ca ted ,  sou rce :  U .S .  Census  Bureau .  Th is  and
o ther  i n fo rmat ion  re la t ing  to  marke t ing  to  consumbers  w i th  d i sab i l i t i es
can  be  found  on  the  KCMP webs i te  a t  h t tp : / / kyc ra f t . ky.gov /marke t /
k icko f f .h tm

Go to  the  webs i te  l i s ted
above  fo r  more  de ta i l s
about  spec ia l  even ts
ce lebra t ing  our  25 th

Ann iversary  and  to  reg is te r
to  a t tend .

Trade  Da tes  and  Hours

Thu rsday,  Ma rch  1 ,  3  -  7  pm EST
F r i d a y,  M a r c h  2 ,  9  a m  -  6  p m

Reta i l e rs :  F ree  Admiss ion
Park ing  $5

(2  f o rms  o f  bus iness  ID  requ i red )

S o u t h  W i n g  B
Kentucky  Fa i r  &  Expos i t ion

C e n t e r
L o u i s v i l l e ,  K Y



Jenn i f e r  McLamb 's  f asc ina t i on  w i t h  pe rsona l  ado rnmen t
began  as  a  ch i l d  mak ing  c love r  cha ins  and  gum-wrappe r
b race le ts  on  t he  schoo l  p l ayg round .  A f ew  yea rs  l a t e r  and
w i t h  s l i g h t l y  m o r e  s o p h i s t i c a t e d  t e c h n i q u e s  u n d e r  h e r  b e l t ,
Jenn i f e r ' s  con tempora ry  j ewe l r y  des igns  a re  a  pe r fec t
mar r i age  o f  anc ien t  sp i r i t ua l  t r ad i t i ons  and  mode rn ,  h i gh -
t ech  ma te r i a l s .  He r  des igns  a re  d rawn  f r om na tu ra l  e l emen ts
a n d  e s o t e r i c  t e a c h i n g s  s u c h  a s  s a c r e d  g e o m e t r y  a n d  b o t h
h e r m a t i c  a n d  s p i r i t u a l  t h e m e s .

 Each  beau t i f u l l y  comp lex  p i ece  i nco rpo ra tes  a  va r i e t y  o f
techn iques  rang ing  f rom bead  weav ing  to  man ipu la ted  and
f i r e d   d i c h r o i c  g l a s s  a n d  p r e c i o u s  m e t a l  c l a y  ( P M C ) .  B e c a u s e
o f  t h e  c h a r a c t e r i s t i c s  o f  t h e  m a t e r i a l s  u s e d ,  t h e  a l c h e m i c a l
na tu re  o f  t he  g l ass  f us i ng  p rocess ,  and  t he  un iqueness  o f  t he
n a t u r a l  e l e m e n t s  u s e d  i n  t h e  P M C  p i e c e s  a n d  t h e  p a t i n a
p r o c e s s ,  n o  t w o  p i e c e s  a r e  e x a c t l y  t h e  s a m e .  T h o u g h
Jenn i f e r  r ep l i ca tes  a  numbe r  o f  he r  des i gns ,  each  i s  t r u l y  a
one -o f -a - k i nd  p i ece  o f  j ewe l r y.  Mos t  p i eces  i n  t he  PMC and
bead  weav ing  l i nes  i nco rpo ra te  an  ad jus tab le ,  hand -made
c lasp  o f  Jenn i f e r ' s  own  des ign  and  a  t ag  w i t h  he r  s i gna tu re -
resu l t i ng  i n  a  wea rab le  p i ece  o f  s i gned  a r two rk .

I n  add i t i on  t o  be ing  a  j u r i ed  member  o f  t he  Ken tucky  C ra f t
M a r k e t i n g  P r o g r a m ,  J e n n i f e r  i s  a l s o  a c t i v e  i n  t h e  K e n t u c k y
G u i l d  o f  A r t i s t s  a n d  C r a f t s m e n  a n d  t h e  S h e l t o w e e  A r t i s a n s .
Her  wo rk  can  be  found  a t  a  va r i e t y  o f  a r t  f es t i va l s  t h roughou t
t he  yea r  and  a t  we l l  known  ga l l e r i es  such  as  C ra f t  Company
N o .  6 ,  R o c h e s t e r,  N Y;  T h e  K e n t u c k y  M u s e u m  o f  A r t  a n d  C r a f t ,
L o u i s v i l l e ,  K Y;  t h e  K e n t u c k y  A r t i s a n  C e n t e r  a t  B e r e a , B e r e a ,
KY;  and  R i ve r s '  Edge  Ga l l e r y,  C inc i nna t i ,  OH .   She  w i l l  be
re tu rn i ng  as  a  pa r t i c i pan t  i n  t heCra f t  Ma rke t i ng  P rog ram 's
boo th  a t  t he  New Yo rk  I n te rna t i ona l  G i f t  Fa i r  i n  Janua ry.

Jenn i f e r  l i ves  and  wo rks  i n  Lex ing ton ,  Ken tucky,  su r rounded
by  a  l ov ing  fam i l y,  a  suppor t i ve  husband  and  two  wonder fu l
s o n s .  S h e  i s  a  s t u d e n t  o f  e s o t e r i c  a n d  N a t i v e  A m e r i c a n
t r a d i t i o n s ,  h o l d s  a  b l a c k  b e l t  i n  C e n t r a l  S h a o l i n  K a r a t e  a n d  i s
an  ene rgy  hea l i ng  p rac t i t i one r.  These  devo t i ons  he lp  f ue l  and
a re  re f l ec ted  th roughou t  he r  wo rk .   You  can  v iew  more  o f  he r
w o r k  a t  w w w . j e n n i f e r m c l a m b . c o m .

MEET  THE CRAFTSPERSON:

J e n n i f e r  M c L a m bJ e n n i f e r  M c L a m bJ e n n i f e r  M c L a m bJ e n n i f e r  M c L a m bJ e n n i f e r  M c L a m b

B e a d e d  B l i s sB e a d e d  B l i s sB e a d e d  B l i s sB e a d e d  B l i s sB e a d e d  B l i s s

New York  In  January

Yo u  c a n  a l s o  m e e t  a n d  ta l k  w i t h
Jenn i fe r  abou t  he r  work  i n
K e n t u c k y  C r a f t  M a r k e t i n g
P rog ram 's  boo th  a t  t he  New Yo rk
In te rna t i ona l  G i f t  Fa i r  (NY IGF)
th i s  com ing  Janua ry  28 th  -
Feb rua ry  1 .  The  boo th  i s  number
5304 /5403  in  the  Handmade
Sec t i on  o f  t he  Jacob  K .  Jav i t s
Cente r.

Th ree  o the r  Ken tucky  c ra f t
bus i nesses  w i l l  be  f ea tu red  i n
t h e  K C M P b o o t h .  A b b y  G l e n
Des igns  con tempora ry  beaded
jewe l r y,  ou t  o f  Lou i sv i l l e ,  w i l l
r e t u r n  f o r  t h e  s i x t h  t i m e .
Ano the r  Lou i sv i l l e  company,
Moss  H i l l ,  LLC  w i l l  o f f e r
handmade  soaps  and  t o i l e t r i es .
T h i s  w i l l  b e  M o s s  H i l l ' s  s e c o n d
t r i p  t o  New  Yo rk ,  f o l l ow ing  a
v e r y  s u c c e s s f u l  f i r s t  s h o w  t h i s
pa s t  A u g u s t .

Fo l l ow ing  a  b r i e f  i n te r l ude ,  Ga i l
Cohen ' s  b r i gh t l y  co l o red  ba t i k
des igns  w i l l  once  aga in  be
ava i l ab le  t o  v i s i t o r s  t o  t he
boo th .   He r  c ru i se  l i ne  o f
p r o d u c t s  a l w a y s  s e l l  v e r y  w e l l  i n
the  January  show.

The  KCMP has  been  a  p rom inen t
e x h i b i t o r  a t  t h e  N Y I G F  s i n c e
1 9 8 5 .  P l e a s e  s t o p  b y  f o r  a
bou rbon  ba l l  i f  you  a re  an
a t tendee .

Jenn i f e r  Mc lamb  d i scusses  he r  j ewe l r y
w i th  a  buye r  a t  t he  NYIGF las t  January.



What? !? !  You 've  Never  Been  to
 Ken tucky  Cra fted :  The  Marke t?

Then  you ' r e  a  p r ime  cand ida te  f o r  ou r  F l y - t he -Buye r  P rog ram.  Each  yea r,  t he  Ken tucky  C ra f t
Ma rke t i ng  P rog ram pays  t r ave l  expenses  and  l odg ing  f o r  5  t o  10  f i r s t - t ime  buye r  a t t endees .
U s u a l l y  M a r k e t  e x h i b i t o r s  n o m i n a t e  t o p  r e t a i l e r s  f r o m  a l l  o v e r  t h e  c o u n t r y  t o  c o m e  e x p e r i e n c e  t h e
b e a u t y  o f  K e n t u c k y  m a d e  c r a f t s , f o o d  p r o d u c t s ,  v i s u a l  a r t ,  b o o k s ,  a n d  m u s i c  f i r s t  h a n d ,  b u t  y o u
can  a l so  nom ina te  you rse l f .  The  on l y  p re - req i s i t e  i s  t ha t  you  have  neve r  been  t o  t he  Marke t  o r
haven ' t  been  i n  t h ree  yea rs .  P lease  t ake  a  f ew  m inu tes  t o  comp le te  t he  f o rm  on  t he  f o l l ow ing  page
a n d  r e t u r n  t o  u s  w i t h  t h e  r e q u e s t e d  m a t e r i a l s  b y  Jan .  31s t .

Pas t  par t ic ipants  in  the  F ly - the -Buyer  Program inc lude:

Shaker  Workshop Cata logue,  Ashburnham MA

Sundance  Cata logue,   Sa l t  Lake  C i ty  UT

Craf t  Co.  #6 ,  Rochester   NY

Nancy Markoe Gal lery,  St .  Petersburg  Beach FL

Clarksvi l le  Pot tery  & Gal ler ies ,  Aust in  TX

The Mind 's  Eye Craft  Gal lery,  St .  Michael 's  MD

An Amer ican Craftsman,  New York ,  NY

Gi fted  Hands and Isadora ,  Sedona AZ

Grovewood Gal lery,  Ashevi l le  NC

Dunn Mehler  Gal lery,  Hal f  Moon Bay CA



2007  F ly - the -Buyer  App l i ca t ion
  Buyer 's  Name:  ____________________________________________________

  Bus iness  Name:  __________________________________________________

  Address:  ________________________________________________________

  C i ty  ___________________________Sta te  ____Zip  ______________________

  Phone  ___________________Fax  ____________________________________

  Webs i te  _________________________________________________________

  E -mai l  ___________________________________________________________

  Type  o f  Bus iness:  _________________________________________________

  Why would  you  be  a  good candidate?_________________________________

  ________________________________________________________________

  ________________________________________________________________

  How many years  have  you  been  in  bus iness?__________________________

  What  type  of  inventory  do  you carry  in  your  s tore?______________________

  ________________________________________________________________

  How do you promote  your  s tore  and the  ar t is ts  you represent?  ___________

  ________________________________________________________________

 P l ease  i nc l ude  any  magaz ine  a r t i c l es ,  b rochu res ,  ca ta l ogues ,  des igna t i ons  and
awards  rece i ved ,  o r  o the r  marke t i ng   ma te r i a l s  re l a t i ng  t o  you r  bus iness  t ha t  you
fee l  we  shou ld   see .  Send  to :

 Ken tucky  Cra f t  Marke t i ng  P rog ram
 2100  Cap i ta l  P laza  Tower,   500  Mero  St ree t
 F rank fo r t ,  KY  40601
At tn .  Va l lo r ie  Henderson
Fax  to :  502 /564-2839

P l e a s e  r e s o n d  b y  January  31 ,  2007

We hope  to  see  you  i n  Lou i sv i l l e  i n  March !



MEET THE RETAILER:

KENTUCKY
MUSEUM

OF
ART
AND

CRAFT

U p o n  r e c e i v i n g  t h e  To p  I n - s ta t e  R e ta i l e r  Aw a r d  a t  t h e  2 0 0 6  M a r k e t ,  D a v i d  M c G u i r e ,  s a l e s  g a l l e r y
m a n a g e r  f o r  t h e  K e n t u c k y  M u s e u m  o f  A r t  a n d  C r a f t  i n  L o u i s v i l l e  c r e d i t e d  t h e  g a l l e r y ’s  i n c r e a s e d
s u c c e s s  i n  t h e  p a s t  y e a r  t o  a  r e t u r n  t o  “ t h e i r  K e n t u c k y  r o o t s . ”  W h e n  p r e s e n t e d  w i t h  t h e  a w a r d ,
D a v i d  r e m a r k e d ,  “ W e  w o u l d  n o t  h a v e  r e c e i v e d  t h i s  a w a r d  i f  i t  w e r e  n o t  f o r  o u r  l o y a l  a r t i s t s ,
c u s t o m e r s ,  a n d  s ta f f . ”  Tw o  f u l l - t i m e  a n d  t w o  pa r t - t i m e  s ta f f  r u n  t h i s  b e a u t i f u l l y  d e s i g n e d  r e ta i l
s p a c e  t h a t  r e p r e s e n t s  a r o u n d  4 0 0  K e n t u c k y  a r t i s t s ,  o f f e r i n g  w o r k  i n  a l l  m e d i a  f r o m  f o l k  a r t  t o
f u r n i t u re .  The  Ga l l e r y  shop  a l so  o f f e r s  co rpo ra te  g i f t  sa l es  and  f r ee  g i f t  w rapp ing .  The  s t a f f  i s
h a p p y  t o  w o r k  w i t h  a r t i s t s  a n d  c l i e n t s  o n  c o m m i s s i o n s ,  a n d  w i l l  s h i p  t o  a l l  c o r n e r s  o f  t h e  g l o b e .

A l s o  s e l e c t e d  a s  a  To p  1 0 0  R e ta i l e r  o f  A m e r i c a n  C r a f t  b y  N i c h e  M a g a z i n e  i n  2 0 0 5 ,  t h e  K e n t u c k y
M u s e u m  o f  A r t  a n d  C r a f t  h a s  b e e n  a  f o c a l  p o i n t  f o r  f i n e  c o n t e m p o r a r y  c r a f t  i n  t h e  s ta t e  s i n c e
1981 .  Dav id   j o i ned  t he  s ta f f  t h ree  yea rs  ago  when  t he  ga l l e r y  moved  t o  a  new ly  r enova ted  and
l a r g e r  s pa c e  i n  t h e  s e v e n  h u n d r e d  b l o c k  o f  We s t  M a i n  St r e e t  i n  d o w n t o w n  L o u i s v i l l e .  H e  h a s
b e e n  t h e  S a l e s  G a l l e r y  M a n a g e r  f o r  o n e  y e a r.

T h e  K e n t u c k y  M u s e u m  o f  A r t  a n d  C r a f t  i s  a  n o n p r o f i t  o r g a n i z a t i o n  f o u n d e d  i n  1 9 8 1  t o  c o n t i n u e
t h e  a r t  a n d  c r a f t  h e r i t a g e  o f  K e n t u c k y  t h r o u g h  t h e  s u p p o r t  a n d  e d u c a t i o n  o f  c r a f t  a r t i s t s  a l o n g
w i t h  e d u c a t i o n  o f  t h e  p u b l i c  a s  w e l l .  I n d i v i d u a l  c r a f t  a r t i s t s  a r e  e m p l o y e d  b y  K M A C  t o  l e a d
h a n d s - o n  p a r t n e r s h i p  w o r k s h o p s  f o r  l o c a l  p u b l i c  a n d  p r i v a t e  s c h o o l s  a n d  t o  o f f e r  s p e c i a l  n e e d s
w o r k s h o p s ,  s u m m e r  a r t  c a m p s ,  c o m m u n i t y  c e n t e r  p r o g r a m s ,  G i r l  S c o u t  w o r k s h o p s ,  c h i l d ,  t e e n
a n d  a d u l t  S a t u r d a y  w o r k s h o p s ,  a n d  c r a f t  a r t i s t  d e m o n s t r a t i o n s .  L e a r n  m o r e  a t
w w w . k e n t u c k y c r a f t s . o r g .


